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Thank you!

    ecause of the support from businesses like yours, the Chesapeake Beach 
Civic League (CBCL) has the means to be more effective and responsive to 
the needs of the Chesapeake Beach community - YOUR COMMUNITY AND 
CUSTOMER BASE.

The Chesapeake Beach Civic League is a non-profit organization whose mission 
is to promote good fellowship; to further the interests of the area with respect 
to beautification, recreation, sanitation, safety, and protection of property 
values; to inform residents of issues of neighborhood importance; to provide a 
forum for discussion of issues of importance to the members; and to promote 
participation in public affairs by encouraging members to register and vote in 
all local, state, and federal elections.
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MANY WAYS TO PARTNER WITH THE CBCL 
No matter your frequency or budget, we have an opportunity for you to 
support the CBCL as well as fulfill your marketing needs:
• Corporate Sponsorship
• Business Neighbor Advertisement in our community newsletter, The Soundings
• In-Text Advertisement in The Soundings
• Offer Discounts to CBCL members
• Door Prize Donations for general meetings and annual summer picnic
• Newsletter Insert Advertiser
• Retail sale of Civic League Merchandise
• Civic Boosters Program

2011 Calendar
12.1.10 - Payment due for all newsletter 
   advertiser renewals.
12.20.10 - Deadline for Jan/Feb ‘11 Edition 
   of The Soundings ad submissions/changes
01.14.11 - Newsletters delivered
01.20 - CBCL General Meeting
02.21 - Deadline for Mar/Apr ‘11 Edition of 
   The Soundings ad submissions/changes
03.11 - Newsletters delivered
03.17 - CBCL General Meeting
04.25 - Deadline for May/Jun ‘11 Edition of 
   The Soundings ad submissions/changes
05.13 - Newsletters delivered
05.19 - CBCL General Meeting
June - Annual Summer Party & Parade
   (Date TBA)
06.20 - Deadline for Jul/Aug ‘11 Edition of The 
   Soundings ad submissions/changes
06.20 - Payment due for remaining 2010  
   newsletter ads (where applicable)
07.15 - Newsletters delivered
07.21 - CBCL General Meeting
08.22 - Deadline for Sep/Oct ‘11 Edition of
   The Soundings ad submissions/changes
09.09 - Newsletters delivered
09.15 - CBCL General Meeting
10.24 - Deadline for Nov/Dec ‘11 Edition of
   The Soundings ad submissions/changes
11.11 - Newsletters delivered
11.17 - CBCL General Meeting
Date of Holiday Party TBD
12.01 - Payment due for all 2012 newsletter 
   advertisers
12.19 - Deadline for Jan/Feb ‘12 Edition of The 
   Soundings ad submissions/changes
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 IN-TEXT ADVERTISER.                      $300
• Sold in 3-issue blocks ($100 per ad).
• 3.5” x 2” ad limited to 4 businesses.
• Exclusive advertiser on your page.
• FREE Civic Booster status.

 BUSINESS NEIGHBOR.                     $195
• Sold in 3-issue blocks ($65 per ad). 
• Limited to 8 businesses.

• 3.5” x 2” ad on Business 
Partner page each edition of 
The Soundings.
• FREE Civic Booster status. 

INSERT ADVERTISER. 
$150 for one half page ad or 
$250 for full page ad.
• Half page ad on an 8.5” x 11” 
   insert in The Soundings. 
   Double-sided insert will 
   feature up to two ads plus 
   a high-interest item such 
   as historic photos of the 
   neighborhood or CBCL party 
   announcements. 
• Premium ad space! 
• FREE Civic Booster status.

• NEW! PROVIDE YOUR OWN INSERT.   $200
   Contact a Business Liaison for details. 

The Chesapeake Beach Soundings is a 
professionally designed and printed newsletter 
with 6 issues annually, hand-delivered to over 
1,850 households in Chesapeake Beach. A cost 
effective way for local businesses to gain direct 
access to their target customers! 

CORPORATE SPONSORSHIP.                $500
• Annual sponsorship.
• Limited to 8 businesses.
• Only one business from any 
   single industry allowed.
• 3.5” x 2” ad on Corporate 
   Sponsor page of each edition 
   of The Soundings.
• Acknowledgement on banner 
   at all CBCL events.
• Verbal recognition at all CBCL 
   General Meetings (6 meetings 
   annually).
• Recognition on www.
   CheseapeakeBeach.org.
• Opportunity for brief address 
   to the members at one CBCL 
   General Meeting annually.
• Opportunity to have materials 
   displayed/distributed each 
   General Meeting.
• FREE Civic Booster status.

Interested in reaching 1,850+ households filled with members of your target market? If so, 
call Kim Schmidt, interim CBCL Business Liaison, @ 464.9575 or ksdesign@cox.net.

FULL & PART-TIME FRANCHISES 
NOW AVAILABLE

CALL PATTI ROBERTSON
(757) 472-2547

Chic’s Beach     460.4640

Daily Specials!
Monday thru Saturday 11am - 2am

Sunday 8:30am - 2am  
 under new management | www.greenparrotgrille.com

www.chenswok-va.com
4861 Shore Drive · Bayside Shopping Center

FOR ALL CHIC’S
BEACH RESIDENTS

$3off

*all orders of $20 or more

*

ARUN VERMANI
(757) 471-0011
 
3545 BUCKNER BLVD #104A
VIRGINIA BEACH
arunvermani@allstate.com

IT PAYS TO
SWITCH.

Savings based on national customer-reported data for new policies in 2009. Actual savings vary.
Allstate Property and Casualty Insurance Company: Northbrook, IL. © 2010 Allstate Insurance
Company

Drivers who switched to Allstate
saved an average of $348 a year.
Call me today.

Windows · Roofing · Siding & Trim · Kitchens
 · Room Additions · Remodeling

775.8486  ·  www.757remodel.com

BAYSIDE SHOPPING CENTER
4865 SHORE DRIVE
OPEN 7 DAYS/WEEK
7AM - 11PM
DROP-OFF SERVICE AVAILABLE

10% OFF DINING/GRILL FOR CBCL MEMBERS

BAYSIDE

Grill Laundry & 

464.1356
460.9329

MARGARET’S 




